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ABOUT THIS PUBLICATION

ABOUT THIS SURVEY

SAMPLING ERROR

SYMBOLS AND OTHER USAGES

INQUIRIES

SURVEY RELEASE DATE
May 1997 22 july 1997
August 1997 21 October 1997

This publication presents summary resulis of the Population Survey
Monitor (PSM).

The PSM is a quarterly household survey of about 3,000 households
conducted throughout Australia. Each survey includes a core set of socio-
demographic questions and a variable sct of topics requested by various

Commonwealth and State Government clients.

The estimates in this publication are based on a sample survey of
households throughout Australia and are subject to sampling variability
because data is not collected from alt households. Relative standard
errors give a measurc of this variability and thercfore indicate the degree
of confidence that can be attached to the data, This concept is more fully
discussed on pages 15 and 16. ‘The standard errors for some statistics are
relatively high and users are advised to exercise caution when interpreting
the figures. These data cells are marked with * to indicate that they
should be viewed as merely indicative of the magnitude involved.

+

subject 1o samipling variability too high for most practical purposes

(i.e. relative standard error greater than 25%)

**  subject to sampling variability too high for most practical purposes
(e. relative standard error greater than 50%)

— no observations recorded

For further information about statistics in this publication and the
availability of related unpublished statistics, contact Theo Neumann on
(Adelaide) 08 8237 7303.

For information about other ABS statistics and services please refer 1o the
back of this publication.

W. McLennan
Australian Statistician
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MAIN FEATURES

HOUSING

POLICE

CONSUMER EXPECTATIONS

INDIVIDUAL DONATIONS

CHILDREN'S SPORT

ARTS FESTIVALS

Qver 4.7 million households (70.0%) own or are purchasing the residence
in which they live (refer to table 2).

Of all persons aged 18 years and over, 67.0% of males and 68.7% of
females were satisfied or very satisfied with the services provided by

police (refer Lo table 4).

Nearly 2.7 million households (39.9%) indicated in February 1997 that
they intend to purchase a major item in the June quarter 1997, Nearly

1.4 million households (20.5%) indicated that they intend 10 buy a
household item worth more than $200 in the June quarter 1997, and
almost 867,000 houscholds (12.8%) intend to go on a holiday worth more
than $500 (reler to table 9).

In the last 12 months, 59.9% of males and 67.5% of females aged 18 ycars
and over have donated money (refer to table 7).

In the last 12 months, 51.8% of children aged 5-14 years played sport
which was organised by a club or association (refer to table 8).

Just over one-fifth (21.9%) of persons aged 18 years and over attended

arts festivals in the last 12 months. Arts festivals were more popular
amongst younger persons, with 30.9% of 18-24 year olds and only 9.7% of
persons aged 63 years and over attending a festival (refer to table 9).
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E 1 FIRST HOME OWNERS AND BUYERS YEAR OF PURCHASE BY HOUSEHOLD TYPE, FEBRUARY 1997

Year of purchase

Pre 1970~ 1980~ 1990- Don't
1970 1879 1989 1997 know Total
Household type % % % % % % 000
Person living alone 29.0 9.2 21.0 26.2 *4.6 100.0 446.8
Married couple only 34.2 131 12.4 35.5 *4 R 100.0 501.9
Parents(a) with children(b) aged 15+ 304 35.3 14.9 i7.4 ** 100.0 349.7
Parents{a) with children aged 0-14 — *% 42.8 53.3 * 100.0 5388
Parentsia) with children{b} aged 15+ and 014 *x 38.0 45.5 *11.4 xr 100.0 161.4
All other households *10.2 *15.3 *24.8 37.3 *12.4 100.0 139.6
Total 21.9 15.3 258 334 3.8 100.0
1]
Total ('000) 467.9 3269 548.5 713.9 81.7 21389
{a} Includes marned and singde parents.
ib] All chiildren aged 15+ are unmarmed
;
3
4
2 TENURE OF CURRENT RESIDENCE BY HOUSEROLD TYPE, FEBRUARY 1997
Tenure
Owner/ Public Private
purchaser renter renter Other Total
Household type % % % % % 000G
Person living aione 58.8 8.2 24.3 7.7 100.0 15171
Married couple only 81.0 *2.0 14.1 2.9 100.0 16885
Married coupie with children 80.4 3.8 13.1 2.7 100.0 2 400.6
Single parent with children 44.9 24.1 27.2 *3.8 100.0 5628
All cther households 45.9 *¥3.7 46,9 *r 100.0 587.3
Total 70.0 6.0 20.0 4.0 100.0
Total {'000) 47317 408.5 1350.3 267.8 B8 756.3
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3

TENURE OF PREVIOUS RESIDENCE {F MOVED iN THE LAST 12 MONTHS BY AGE, FEBRUARY 1997

Age (years)
45 and

1824 25-34 35-44 over Total
Tenure % % % % % ‘000
Owned outright 8.7 3.5 *1.4 2.6 3.4 4457
Being purchased *1.6 3.3 3.9 _— 1.9 200.6
Being rented 22.9 20.8 5.4 2.3 9.9 1308.3
Other *1.8 2.7 ** *1.1 1.2 158.5
Not moved 65.2 B89.7 87.8 94.0 836 110223
Total 100.0 100.0 100.0 100.0 100.0
Tetal (000 1829.0 278358 27%9.9 5 815.0 13 187.4
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4 SATISFACTION WITH SERVICES PROVIDED BY POLICE BY AGE AND SEX, FEBRUARY 1997

Age (years)
65 anga
1824 25-34 35-44 45-54 55-654 over Total
Leve! of satisfaction % % % % % % % ‘000
MALES

Very satisfied 7.2 15.1 14.8 16.1 23.8 19.8 15.8 10248
Satisfied 52.0 455 51.9 56.8 51.7 54.8 518 2 364.0
Neither 22.0 23.2 17.3 15.7 16.3 12.1 18.1 1174.2
Dissatisfied i0.2 Q.7 88 8.5 *5.3 7.3 8.6 5680.0
Very dissatisfied 5.6 *3.9 5.0 % * ** 2.6 231.8
Don't know bl *2.6 ** *23 ** *4.3 21 136.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 10Q.0

Total {'000Q) @23.9 13779 1363.1 116833 770.0 204.1 B8 452.23

FEMALES

Very satisfied 8.7 15.0 150 16.6 19.1 26.8 18.8 1128.8
Satisfied 56.1 50.0 54.4 50.8 52.2 48.5 51.9 3475.3
Neither 21.4 23.86 20.1 19.5 19.0 10.7 19.2 1288.2
Dissatisfiad 8.6 6.1 8.0 8.4 *5.2 8.0 6.7 4483
Yery dissatisfied *x *2.0 *1.9 *2.8 ** ** 1.6 110.4
Don't know 4.2 *a.3 2.6 *1.9 ¥2.9 *T7 3.8 246.3
Tatal 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Total ('000) G05.1 140656 1366.8 11414 752.2 10094.1 6 695.1

PERSCNS

Very satisfied 80 15.1 14.9 16.4 215 23.7 16.3 2 151.4
Satisfied 54.0 47.8 53.2 53.9 52.0 51.4 51.¢ 5 839.3
Neither 21.7 23.4 18.7 17.6 17.6 11.2 18.7 2 462.4
Dissatisfied 9.4 7.8 7.4 85 5.8 6.6 7.7 1009.2
Very disgatisfied 3.9 3.0 39 *1.7 *1.8 ** 2.6 342.0
Don't know *3.0 2.8 *1.9 *1.9 *1.5 6.1 2.8 3831
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Total ('0OG0) 1829.0 27834 2 759.9 2 304.7 1522.2 1933.2 13 187.4
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5 HOUSEHCLED'S INTENTION TO PURCHASE SELECTED ITEMS IN JUNE QUARTER 1897, FEBRUARY 1997

ftern '000 %(a)
A new car 124.0 1.8
A second-hand car 393.4 5.8
A personal computer 243.2 3.8
Household itern worth rmore than $200 138286 20.5
Home alterations or additions worth maore than $500 £651.2 9.6
Landscaping worth more than $500 | 262.8 3.8
A holiday worth more than $500 RBG6.7 12.8
Any other itern worth more than $500 241.9 3.6
Total{b) 2692.8 39.9

(&) Percentage of alf househalds.
{b} For the total number of households intending to purchase, the sum of the components 15 farger than the total as a number of households mtend to
purchase more than one item,

T T

6 HOUSEHOLD'S INTENTION TO PURCHASE SELECTED [TEMS{a) BY HOUSEHOLD INCOME QUINTILE, FEBRUARY 1997
: Do not intend to
' intend to purchase purchase Tota!
Income quintile 000 % 000 % 000 %
First quintile (lowest 20%) 186.5 18.1 B45.9 281.9 1032.4 100.0
Second quintile 3448 27.7 900.6 72.3 12452 100.0
Third quirtile 475.8 43.0 630.4 57.0 1108.2 100.0
] Fourth quintile 597.3 53.3 523.1 46.7 1120.4 100.0
4 Fifth quintile {highest 20%; 677.9 65.4 358.4 34.6 1036.3 100.0
4 Don't knowib) 410.7 338 805.1 66.2 1215.8 100.0
Total 2692.8 35.9 4 063.5 50.1 8 756.3 160.0

{a) Intention to purchase In the June guarter 1967,
{b) Housenold income not reported.
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7 INDIVIDUAL DONATION CF MONEY IN THE LAST 12 MONTHS BY AGE AND SEX, FEBRUARY 1997

Age fyears)
65 and
1824 25-34 35-44 45-54 55-64 over Tota!l
Donation % % % % % % % ‘000
MALES
Donation made 44.9 65.3 S0.7 68.3 59.5 55.1 59.9 3 887.0
No donation made 551 34.7 3973 31.7 40.5 449 40.1 2 808.3
Total 1000 100.0 100.0 100.0 100.0 100.0 100.0
Total ({000} Q92446 1377.2 13621 1163.3 770.0 8294.1 544623
FEMALES
Donation made 63.6 66.3 730 740 59.8 63.6 87.5% 4517.1
No donaticn made 36.4 33.7 21.0 26.0 40,4 36.4 325 2178.0
Total 100.0 100.0 190.0 100.0 100.0 100.0 100.0
Total ('000) S05.1 1405.5 13868 11414 752.2 10941 6 695%.1
PERSONS
Denation made 54.1 65.8 88.¢ 711 58.6 58.8 83.7 4 3804.1
Mo donation made 45.9 34.2 33.1 28.0 40.4 40.2 36.3 4 783.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Total (000} 1826.0 2 783.4 2 759.9 2 304.7 1522.2 16882 13 187.4

ABS « POPULA" ION SURVEY MONITOR » 4103.0 - FEBRUARY 1907 @



8 PARTICIPATION IN CLUB(a) AND SCHOOL ORGANISED CHILDREN'S SPORT BY AGE AND SEX, FEBRUARY 1997

Age (years) Totat
59 10-14
Played sport % % % ‘000
MALES

Played sport organised by club or association 45.2 63.8 56.5 751.8
Played sport organised by school outside school hours 15.1 37.0 26,1 347.5
Played no organised sport 445 22.7 338 447.8
Total 100.0 100.0 100.0

Total {'000) 665.7 566.2 13319

FEMALES

Played sport arganised by club or association 47.@ 45.9 46.¢ 593.8
Played spont organised by school outside school hours 11.3 21.6 1564 207.9
Played no organised sport 44.7 43.9 44.3 561.0
Total 100.0 100.0 100.0

Total ('O00) 65325 633.68 1266.1

PERSONS

Flayed sport organised by club or association 48,6 55.0 51.8 1345.7
Mlayed sport crganised by school outside school hours 13.3 2.5 214 oeh.4
Faved no organised sport 446 33.0 388 1008.8
Total 100.0 100.0 100.0

Total {'GOO)(b) 12882 129%.8 2 598.0

{a} Club includes sport organised by an association in the last 12 months.

{b) The sum of the components is larger than the total as a number of children play spart organised by a club or association and sport organised by the schoal

before or after schoo! hours,
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9 ATTENDANCE AT ARTS FESTIVALS IN THE LAST 12 MONTHS BY AGE AND SEX, 1095-1996

Age (years)
65 and
1824 25-34 35-44 35-54 55-64 over Total
Attendance % % % % % % % 000
MALES
Attended 285 25.5 21.8 19.6 15.4 G.4 20.8 1 333.7
Cid not attend 71.5 745 8.2 80.4 84.6 90.56 9.2 5 099.0
Total 100.0 100.0 1000 100.0 100.0 100.0 100.0
Tatal ('0C0O) 937.8 13751 13458 11488 745 8 878.4 & 432.7
FEMALES
Attended 33.4 25.2 238 25.5 19.5 8.0 23.0 1517.7
Did not attend 6.6 74.8 76.4 74.5 80.5 80.1 77.0 5 082.8
Total 100.0 100.0 100.0 100.0 100.6 100.0 100.0
Total ('000} §17.7 13687 13738 1122.7 737.2 1060.5 6610.6
PERSONS
Attended 30.9 25.3 22.7 225 17.4 9.7 21.9 28514
Did not attend 58.1 4.7 7.3 77.5 82.6 90.3 78.1 101918
Total 100.0 100.0 100.0 1000 100.0 100.0 100.0
Total {000} 18865 27738 27186 22715 1434.0 18388 13 043.3
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EXPLANATORY NOTES

INTRODUCTION

LIST OF TOPICS

Housing

Satisfaction with police
senvices

Consumer expectations

Individual donations

Children's sport

Arts festivals

SCOPE AND COVERAGE

SAMPLE SIZE

12

The Population Survey Monitor (PSM) is a quarterly household survey of
approximately 3,000 households conducted throughout Australia. The PSM
is designed to meet the needs of government agencies for family household
data. It is a user-funded survey where clients pay to inctude the topic of
their choice. Each survey asks a sct of core questions of each usual resident
aged 15 years and over within the sclected houschold, Questions for each
client’s Lopic can be asked of a randomly selected person aged 18 years or

over or of a4 particular person within the selected household.

This publication presents summary results of the PSM conducted in
February 1997, The topics included in this survey were as follows:

Includes data on wenure of the previous residence of recent movers, first

home ownership and year of purchase for first home owners and buyers.

Contains dala on communily attitudes to police services.

Contains data on the anticipated purchasces by households of major items in
the Junce quarter 1997.

Contains data on donations given (o organisations such as unversities,
haspitals and research and welfare organisations.

Contains data on the sporting and physical activities undertaken in the last
12 months by children aged 5-14 years.

This publication also presents summary data collected from the November
1995 to September 1996 PSM surveys on:

Contains data on attendance at arts festivals in the last 12 months.

The survey covers rural and urban areas across all States and Territories of
Australia, except sparsely settled areas. All persons living in non-private
dwellings are excluded. All usual residents in private households are
included in the PSM.

For each quarterly survey, an initial sample of approximately 4,000 private
dwellings is chosen. This sample is generally sufficient to provide quarterly
data for Australia and annual data for the States and Territories at an
acceptable level of accuracy and reliability after allowing for sample loss
through factors such as vacant dwellings inadvertently selected in the
sample, non-contacts, persons out of scope, etc.
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EXPECTED SAMPLE
DISTRIBUTION

DATA COLLECTION

ESTIMATION PROCEDURES

Details of the approximate sample distribution for a quarterly PSM are set

out below:

New South Wales 482
Victoria 416
Queensiand 375
South Austratia 375
Western Australia 375
Tasmania 375
Northemn Territory 250
Australian Capital Territory 375
Total 3023

Information is obtained in the PSM by personal interviews with adult
members of selected households. Interviewers for the PSM are obiained
from a panel of trained interviewers who have extensive experience in

conducting household surveys.

The willing cooperation of selected households is sought. Measures taken
Lo encourage cooperation and maximise response include:

* advice to selected houscholds by letter, accompanied by an information
brochure, explaining that their dwclling has been selected for the survey,
the purposes of the survey, its official nature and the confidentiality of
the information collected.

* through call-backs and follow-up at selected dwellings every effort is
made to contact the occupants of each selected dwelling and to conduct
the survey in those dwellings.

Estimates obtained from the survey are derived using a complex ratio
estimation procedure that ensures that the survey estimates conform to an
independently estimated distribution of the total population by age, sex and
area (rather than to the age-sex-area distribution within the sample itself).
The estimation procedure is designed to adjust estimates in such a way as to
reduce any non-responsc bias by adjusting the weights of persons' records
in each age-sex-area cell to compensate for under-enumeration in that cell.

Expansion factors or 'weights' are inserted into each person's record to

enable the data provided by these persons to be expanded to provide
estimates rejating to the whole population within the scope of the survey.

ABS « POPULATION SURVEY MONITOR « FEBRUARY 1997 - 4103.0 13



RELIABILITY OF ESTIMATES The two types of error possible in an estimate based on a sample survey are:

* Non-sampling error which arises from inaccuracies in collecting,
recording and processing the data. "The most significant of these errors
are: misreporting of data items; deficiencies in coverage; non-responsc;
and processing errors. Every effort is made 1o minimise these errors by
the careful design of questionnaires, intensive training and supervision

ol interviewers, and cfficient data processing procedures.

= Sampling error which occurs because a sample, rather than the entire
population is surveyed. One measure of the likely difference resulting
from not including all persons in the survey is given by the standard
error, scc Technical Notes pages 15 and 16.
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TECHNICAL NOTES

SAMPLING VARIABILITY Since the estimates in this publication are based on information obtained
from occupants of 4 sample of dweilings, they are subject to sampling
variability, that is, they may differ from those that would have been
produced if all dwellings had been included in the survey. One measure of
the likely difference is given by the standard error, which estimates the
extent to which an estimate might have varied by chance because only a
sample of dwellings was included. There are about two chances in three
(67%) that a sample estimate will vary by less than one standard error from
the number that would have been obtained if all dwellings had been
included. and about 19 chances in 20 (95%) that the difference will be less
than two standard errors,

Another measure of the likely difference is the relative standard error (RSE),
which ts obtained by expressing the standard error as a percentage of the
estimate. The RSE is a uscful measure in that it provides an immediate
indication of the percentage of errors likely to have occurred due 1o
sampling.

From table 5 an estimated 243,200 houschalds intend to purchasc a
computer in the June quarter. Referring to the table of standard errors
(table A on page 16), an estimate of 243,200 has a standard error of
approximately 18,900. There are two chances in three that the number that
would have been produced if all dwellings had been included in the survey
is between 224,300 and 262,100 (i.e. 243,200 plus or minus 18.900). There
are about 19 chances in 20 that the number lies between 205,400 and
281,000 (i.e. 243,200 plus or minus 37,800).

Particular care should be taken when comparing figures. It is not correct to
assume that an apparent diffcrence between figures is actually significant.
Such an estinate is subject Lo sampling error. An approximate standard
crror (SE) of the difference between two estimates (x-y) may be calculated
by the following {ormula:

SE(x—y)= JISE(x)]* + [SE()]?

While this formula will only be exact for differences between separate and
uncorrelated characteristics of sub-populations, it is expected to provide a
good approximation for all differences likely to be of interest in this
publication.
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As tables A and B show, the size of the standard error increases with the size
of the estimate. However, the smaller the estimate the higher the RSE.
Thus, large estimates will be relatively more reliable than smaller estimates.
Very small estimates are subject to such high standard errors (relative to the
size of the estimate) as to detract seriously from their value for most
reasonable usces. In the tables in this publication, only estimates with RSEs
of 25% or less and percentages based on such estimaltes are considered
sufficiently reliable for most purposes. However, estimates with standard
errors of greater than 25% have been included and are preceded by an
asterisk (¢.g. *2.8) to indicate that they should be treated with caution and
viewed as being mercly indicative of the magnitude involved.

A STANDARD ERRORS OF ESTIMATES
Persons 18+ years Households
Size of Feb. 1995- Feb.
estimate 1997 1996 1997
000 ‘000 'C00 000
10 8.6 3.4 —
20 8.4 4.9 6.7
S0 145 7.6 9.9
100 18.7 10.3 13.3
200 26.5 13.8 17.8
500 385 20.3 25.2
800 46.1 24.1 205
1000 50.4 26.3 32.3
1500 57.1 20.8 37.1
2000 85.0 339 41.8
B RELATIVE STANDARD ERRORS OF ESTIMATES
Persons 18+ years Households
Size of Feb, 1995~ Feb.
- estimate 1997 1996 1967
‘000 % % %
10 66.5 34.4 _—
20 47.0 24.4 3.3
90 29.0 152 - 19.8
100 18.7 10.3 133
200 13.3 7.0 8.9
500 7.7 4.0 5.0
800 5.8 ‘3.0 a7
1000 5.0 2.6 3.2
1 500 3.8 2.0 25
2000 33 1.7 21
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GLOSSARY

Age

Arts festival

First home owners

and buyers

Household

Household income

Households intending to
purchase

Individual donation of
money

Private renter

Public renters

The age of persons at their last birthday.

An arts festival is a celebratory event organised within a community usually
occurring at regular intervals, involving cultural activities of special

importance.

Houscholds who own or are purchasing their home and who have never
previously owned or purchased a home,

A group of one or more persons in a private dwelling who consider
themsclves Lo be separate from other persons (if any) in the dwelling, and
who make regular provision to take mcals separately from other persons, i.e.
at other times or in different rooms. Lodgers whao receive accommodation
but not meals are treated as separate households. Boarders who receive
both accommiodation and meals are not treated as separate households. A
household may consist of any number of family and non-family members.

Houschold income is the sum of personal income from all members of the
household aged 15 years and over. Personal income is gross income from
all sources and includes government pensions/benefits, workers
compensation, royalties, rent, etc. It excludes money from the sale of assets,
gambling, lottery wins, gifts, bequests or lump sum sertlements.

A houschold in which any person within the household expects to buy, pay
for or make some payment towards an item with an individual worth of
$200 or more for a household item or $500 or more for other items.
Planned purchases must be for the period 1 April 1997 to 30 June 1997.

Donation of money includes money given in doorknocks, badge days.
sponsorship of walkathons, etc., but excludes money given in exchange for
goods or other tangible benefits. Raflle ticket expenditure is included if the
main reason for purchasing the raffle ticket was to donate moneyto a
specific organisation.

Private renters rent their home from a private landlord or through a real
estate agent.

Public renters rent their home from a government agency whose main
activity is to provide housing to the public. This does not include
government departments who provide housing to their employees.
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For more information . . .

The ABS publishes a wide range of statistics and other information on Australia's
economic and sociat conditions. Details of what is available in various publications
and other products can be found in the ABS Catalogue of Publications and Products
available from all ABS Offices.

ABS Products and Services

Many standard products are available from ABS bookshops located in each State

and Territory. In addition to these products, information tailored to the needs of
clients can be obtained on a wide range of media by contacting your nearest ABS
Office. The ABS also provides a Subscription Service for standard products and some
tailored information services.

National Dial-a-Statistic Line >
0055 86 400 @
Steadycom P/L: premium rate 25c/20 secs. g
0
This number gives 24-hour access, 365 days a year, for a range of important economic urgx
statistics including the CPi. ®
Internet g
http://www.abs.gov.au g
[
A wide range of ABS information is available via the Internet, with basic statistics e
available for each State, Territory and Australia. We also have Key National Indicators,
ABS product release details and other information of general interest. S
£
- - m
Sales and Inquiries 5
. . : w»
client.services@abs.gov.au g
]
-
National Mail Order Service (08) 252 5249 -
Subscription Service 1800 02 0608 2
=
[~]
- Information Inquiries Bookshop Sales -
SYDNEY (02) 9268 4611 (02) 9268 4620 Y
MELBOURNE (03) 96157755 (03) 9615 7755 g
BRISBANE (07) 32226351 (07) 3222 6350 3
PERTH (09) 360 5140 (09) 360 5307 -
ADELAIDE {08) 8237 7100 (08) 8237 7582 2
CANBERRA (06) 252 6627 {06) 207 0326 ~
HOBART (03) 6222 5800 (03) 6222 5800
DARWIN (08) 8943 2111 (08) 8943 2111
3

Client Senvices, ABS, PO Box 10, Belconnen ACT 2616
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